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Journalists will then be employed, not to tickle the
ears of groundlings, not to assist Advertisement Depart-
ments and the businesses of advertisers, but to inform,
instruct, and amuse readers who use their minds and will
quickly drop a paper if they see they are being played
down to.
Thus the change will be better for the public too. To
listen is, as I have said, easier for most of us than to read.
Yet there will remain a large minority who will still
want to read newspapers instead of, or in addition to
books. They will find themselves with a far bigger
choice* In place of a few popular journals trying their
best to be as like each other as they are able to be, there
will be many, each with some speciality of its own.
The Press will then be in the hands of men and women
with a sense of responsibility to those whom they serve,
admitting an obligation to give of their best and to aim
high. They will respect the honourable traditions of
their craft, yet will refuse to stagnate in old ruts as did the
Old Journalists who made the newspaper revolution
necessary.
The papers they produce will be smaller in bulk than
the present bundles of advertising, with a little reading
thrown in; but they may have more to read in them, and
will certainly contain more mental nourishment. They
may possibly cost more, though it should be within
their power to keep the price down to a penny.
None of them will be able to sway the mind, inflame
the passions, or distort the imagination of vast numbers of
people. But they will, by reflecting events faithfully and
discussing them with sincerity as well as knowledge, help
to train the intellects and stimulate the generous emotions
of those who will be making the future.
No one would contend—not even their controllers—
that the newspapers are doing this to-day.

